
Visual identity overview
Logo
The KPMG logo is our most valuable visual asset. It’s a mark of authenticity 
that states who we are and sets apart from the competition.

Typography
We use three typefaces for communications: KPMG Font, Univers and 
Arial. KPMG Font is used for headlines. Univers is used for subheads and 
body copy. Arial is used for subheads and body copy in PowerPoint, Word, 
e-communications and websites.

Charts and infographics
Charts and infographics give our brand the opportunity to present complex 
concepts, data and ideas in a compelling way, while visually linking back to 
our brand.

Color
Anchored by KPMG blue, our color palette is made up of a selection of 
colors that gives our system flexibility and adaptability, while still remaining 
consistent and connected.

Imagery
Strategic use of our imagery ensures that our brand presents itself 
consistently and distinctly. Our brand’s unique sensibility is visually 
expressed through the different styles of imagery.

Layouts
We have 9 different layout options, divided into three key groups. If you 
have a vertical photo, use group 1. If you have a singular photo, use group 2. 
If you do not want to use a photo, use group 3. No layout option is preferred 
over another.

Our primary white logo should be used 
whenever the logo is sitting on a darker 
image or color. 

The primary blue logo should be used 
whenever the logo is sitting on white, 
or on a lighter image or color.

KPMG Font

Primary logos
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© 2019 KPMG International Cooperative (“KPMG International”), a Swiss entity. Member firms of the KPMG network of independent firms are affiliated with KPMG International. KPMG International provides no client services. No 
member firm has any authority to obligate or bind KPMG International or any other member firm vis-à-vis third parties, nor does KPMG International have any such authority to obligate or bind any member firm. All rights reserved. 

The KPMG name and logo are registered trademarks or trademarks of KPMG International.

Vertical object on right 
side of a dark photo, 
with white text.

Infographics tell an 
engaging visual story with 
complex data and insights.

Any combination of two 
of KPMG’s primary and 
secondary color palettes, 
with a white logo and text. 
The split is 40% and 60%.

Charts present complex information and data 
in a way that is easy to comprehend.

KPMG Blue colored bar on 
left, KPMG Blue text and 
logo and a light singular 
object photo.
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Light Purple Green

Light Blue

Pantone	 287 C 
CMYK	 100/72/0/12 
RGB	 0/51/141 
HEX	 00338D

Primary

Secondary

Pantone	 2105 C 
CMYK	 92/87/0/0 
RGB	 72/54/152 
HEX	 483698

Pantone	 7691 C 
CMYK	 99/50/0/0 
RGB	 0/94/184 
HEX	 005EB8

Pantone	 2617 C 
CMYK	 84/99/0/12 
RGB	 71/10/104 
HEX	 470A68

Pantone	 7461 C 
CMYK	 89/18/0/0 
RGB	 0/145/218 
HEX	 0091DA

Pantone	 259 C 
CMYK	 67/100/4/5 
RGB	 109/32/119 
HEX	 6D2077

Pantone	 2402 C 
CMYK	 90/0/43/0 
RGB	 0/163/161 
HEX	 00A3A1

Extralight
Thin
Light

45 Light
ABCDEFGHIJKLM
NOPQRSTUVWXYZ

55 Roman
ABCDEFGHIJKLM
NOPQRSTUVWXYZ

65 Bold
ABCDEFGHIJKLM
NOPQRSTUVWXYZ

75 Black
ABCDEFGHIJKLM
NOPQRSTUVWXYZ

Arial
ABCDEFGHIJKLM
NOPQRSTUVWXYZ

Arial Bold
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
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Strategies for a
fast-evolving market

 

Global  automotive 
executive survey

Conscience Wallet Status

Consumers have to choose between their conscience, 
their wallet and their status

say that Plug-in hybrids
will attract the greatest demand

believe that ICE (internal 
combustion engine) 
downsizing is a major focus

believe that fuel 
cell electric mobility 
is a major focus

TRIAD respondents are the most
optimistic about plug-in hybrids

Plug-in hybrids look set to lead the e-vehicle race

A mix of competing powertrains will continue to �ght for 
dominance in order to meet environmental challenges
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76% 69%

Group 1Charts Group 2Infographics Group 3

Verifi cation and validation of public spaces 
and govenment-controlled areas.

August 2015

Frontiers
in global 
finance
Survey outlook 
Public health management

Verifi cation and validation of public spaces 
and govenment-controlled areas.

August 2015

Survey outlook 
Government and 
public sector

Buying it 
from the 
bank

Verifi cation and validation of public spaces 
and govenment-controlled areas.

August 2015

Reaching
new
heights


